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TV Commercials
Businesses success is contingent on how well it can strategize its operations and position well in the midst of the customers or their clientele; when everything else is of course held constant. Convincing customers in regards to the appropriateness of the product or the company in general requires the use of the several product promotion techniques that characterize marketing. Of these, advertising has proven to stand out from the clutter as the most fundamental method that poises businesses competitively in the market. While advertising basically takes place in the media, with notable mention of the Television stations and channels as they grace people`s screens, the timing is of critical importance. The following TV commercials featured on Fox news, while capitalizing on the sporting segment.
1.      South beach Diet
The TV commercial that takes a minute of the airtime is about weigh lose diet which is what south beach offers. Basically, people who need to lose weight are predominantly the ones who choose sedentary lives and the beach offers a place for such a life.  The advert as reflective of its name focuses on people at the beach who are most likely to have weight problems. Apart from choosing this segment, South beach duet as well uses celebrities to send their message to the audience. The commercial can be said to be appropriate.
2.      Otezla
Otezla is a one minute TV commercial as well that advertises fitness comfort and general comfort. The advert is about a pill, as it distances itself conspicuously from injections that clean the skin as well as soothing away pain related to arthritis. It is transparent advert that not only explores the benefits of association but also exposes the downsides of the same. Additionally it can be observed that it incorporates the marching imagery to support its content. One notable thing is the classroom experience road drives and restaurant moments as well as swimming pool escapades that all point out to the diversity and creativity of content creation to cater for all the situations as deemed appropriate.
3.      Liberty Mutual
Liberty mutual insurance in this advert sets to communicate its decision towards clients on accidents. The commercial takes a bit shorter relative to the others but the message is still equally clear. First time accident victims would be forgiven, especially if the accident was accidental in which case it qualifies to be to minor for punitive company decisions. It is equally sot at the blue waters which seems to be the trend and characteristic of most of the adverts. It does not however present a clear link between the images and the messages unless of course the target is sea vessels, which is not the case.
4.      Nutrisystem
The one minute advert is as well meant for the people who are not comfortable in their weights. It uses imagery and parallelism to present the pictures of transition from the unwanted weight zone to the desired body state which is interesting. Moreover, the advert also presents information the cost saving advantage that accompanies this weight cutting technique. It is however not appropriate I would say as the foods that it presents alongside are most likely to the reasons behind the weight gain.
5.      Inogen
Inogen`s advert funnels on health. It targets the people who need oxygen support and since the risks is most likely to be associated with old age, the company choses the elderly for this fit. Since one moves from place to place running errands, the caption is at various places illustrating the frreom and ease of mobility. It is an appropriate advert.

